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ABSTRACT

This article anlyses the total no of users using a particular social media for their work every day, every minute
and every second. Also classifies the whole population among the categories depending on their age and
severity of using the social medias. Data mining is used to classify the people among different classes of their
age, frequency of using social media and classification according to country which has the highest population in
terms of using the social media.
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INTRODUCTION

Facebook’s is an online social media service headquartered in Menlo Park, California. Its name comes from
a colloquialism for the directory given to students at some American universities. After registering to use the
site, users may create a personal profile, add other users as friends, exchange messages, post status updates and
photos, and receive notifications when others update their profiles. Additionally, users may join common-
interest user groups, organized by workplace, school or college, or other characteristics, and categorize their
friends into lists such as "People From Work™ or "Close Friends". Facebook had over one billion active users as
of September 2012,0f which approximately 9% were fake. By that point, Facebook was adding about half
a petabyte of data every 24 hours, amounting to about 180 petabytes per year. Due to the large volume of data
collected about users, the service's privacy policies have faced scrutiny, among other criticisms. Facebook, Inc.
held its initial public offering in February 2012 and began selling stock to the public three months later, reaching
a peak market capitalization of $104 billion.

Impacts

Media impact

In April 2011, Facebook launched a new portal for marketers and creative agencies to help them develop brand
promotions on Facebook.The company began its push by inviting a select group of British advertising leaders to
meet Facebook's top executives at an "influencers' summit" in February 2010. Facebook has now been involved
in campaigns for True Blood, American Idol, and Top Gear. News and media outlets such as the Washington
Post, Financial Times and ABC News have used aggregated Facebook fan data to create various infographics
and charts to accompany their articles. In 2012, the beauty pageant Miss Sri Lanka Online was run exclusively
using Facebook.

Social impact

Facebook has affected the social life and activity of people in various ways. With its availability on many
mobile devices, Facebook allows users to continuously stay in touch with friends, relatives and other
acquaintances wherever they are in the world, as long as there is access to the Internet. It can also unite people
with common interests and/or beliefs through groups and other pages, and has been known to reunite lost family
members and friends because of the widespread reach of its media.[*'¥l One such reunion was between John
Watson and the daughter he had been seeking for 20 years. They met after Watson found her Facebook
profile. Another father—daughter reunion was between Tony Macnauton and Frances Simpson, who had not seen
each other for nearly 48 years.[320

Health impact

Many Facebook users, especially adolescents, display references to alcohol and substance use on their Facebook
profiles. One study of alcohol displays on underage college Facebook users found that 35.7% participant
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profiles displayed alcohol. This can include photos of underage drinking, or status updates describing alcohol or
substance use. This is particularly concerning because new social media such as Facebook can influence
adolescents by acting as a "superpeer," promoting norms of behavior among other adolescents. Regardless of
whether these displays represent real offline behavior or are posted just to make the Facebook user "look cool”,
displaying these references may lead to an expectation by friends that the adolescent does or will drink alcohol
in the future.
Political impact
The stage at the Facebook — Saint Anselm College debates in 2008.Facebook's role in the American political
process was demonstrated in January 2008, shortly before the New Hampshire primary, when Facebook teamed
up with ABC and Saint Anselm College to allow users to give live feedback about the "back to back™ January 5
Republican and Democratic debates. Charles Gibson moderated both debates, held at the Dana Center for the
Humanities at Saint Anselm College. Facebook users took part in debate groups organized around specific
topics, register to vote, and message questions. ABCNews.com reported in 2012 that the Facebook fan bases of
political candidates have relevance for the election campaign, including:
Allows politicians and campaign organizers to understand the interests and demographics of their Facebook
fanbases, to better target their voters.Provides a means for voters to keep up-to-date on candidates' activities,
such as connecting to the candidates' Facebook Fan Pages.
Over a million people installed the Facebook application "US Politics on Facebook™ in order to take part, and
the application measured users' responses to specific comments made by the debating candidates. This debate
showed the broader community what many young students had already experienced: Facebook as a popular and
powerful new way to interact and voice opinions. An article by Michelle Sullivan of Uwire.com illustrates how
the "Facebook effect” has affected youth voting rates, support by youth of political candidates, and general
involvement by the youth population in the 2008 election.

Unfriending psychological impact

Although Facebook has an upside of friending people, there is also the downside of having someone unfriend or

reject another person, according to psychologist Susan Krauss Whitbourne. Whitbourne refers to unfriended

persons on Facebook as victims of estrangement. Unfriending someone is seldom a mutual decision and the
person often does not know they have been unfriended.

Contribution to Society:-

1. 1It’s a forum for support and safety information during a crisis. There have been several recent disasters
during which social media provided the only viable venue for communication. During Superstorm Sandy,
most people didn’t have power, but some cell medias and WiFi towers were still operational. Many people
used Facebook to detail the destruction and reassure friends or family that they were safe. This week, the
tragic Boston Marathon bombings mobilized the worldwide social media community to offer support and
info for those affected. Twitter even donated a promoted hashtag (value estimated at $200,000),
#0neBoston, to lend support to victims, according to Ad Week. More importantly, medias like Twitter
proved to be a safety tool for people in the area. The Boston Police Department tweeted up-to-the-minute
news describing injuries, death tolls and areas to avoid. In an effort to keep phone lines clear, police asked
people to use social media to communicate.

2. It’s a valuable aid for crime-solving. Police departments like the NYPD are beginning to investigate
gang-related crimes on social media medias. Recently, the NYPD nabbed about 60 gang members who
boasted about violent criminal activity on social media. In other states like Oregon, authorities have arrested
people for drinking and driving after they bragged about it publiclyon Facebook.

3. It’s a form of political influence. Social media has given a true voice to the people. Last month, the rally
for marriage equality spread throughout social platforms as the Supreme Court heard cases regarding same-
sex marriage. Brands even took to the trend by creating relevant red equality symbols. Social media is a
powerful force for change and it has potential to influence the outcomes of political decisions. The Supreme
Court still has not reached a decision in the ongoing debate, but justices were aware of the public support.

4. 1It’s the best-yet way to connect across vast distances. Many of us are now able to once again connect
with friends and relatives from far and wide without having to waste money paying for international phone
calls. I can reconnect with people | met from Australia and South Africa. | can see their pictures and take a
glimpse into their life, and it’s nice to have a way to check in on their updates when I can’t physically be
there myself — it’s the perfect complement to other communication formats like email and Skype.

IJETRM (http://ijetrm.com/) [17]


http://ijetrm.com/
http://en.wikipedia.org/wiki/Saint_Anselm_College
http://en.wikipedia.org/wiki/New_Hampshire_primary
http://en.wikipedia.org/wiki/American_Broadcasting_Company
http://en.wikipedia.org/wiki/Saint_Anselm_College
http://en.wikipedia.org/wiki/Charles_Gibson
http://www.adweek.com/news/technology/twitter-gives-oneboston-message-big-push-148632
http://www.pcmag.com/article2/0,2817,2413854,00.asp
http://www.businessinsider.com/major-brands-that-support-gay-marriage-photos-2013-3

Vol-06 Issue 10, October -2022 ISSN: 2456-9348
Impact Factor: 5.004

IJETRM

International Journal of Engineering Technology Research & Management

5. It revolutionized brand engagement. Social media transformed the marketing industry. A new
BlA/Kelsey report says social media ad revenue will reach $11 billion by 2017. Brands have the ability to
personally engage with customers like never before and it’s showing in sales. People like to see brands
respond when they comment on a Facebook post or mention the company in a tweet. The use of social
media to handle the bulk of customer service inquiries is slowly becoming standard practice. Interaction
fuels sales and social media agencies know that it is the key to brand success in a digital world.

Research Methodology
Data Mining :-
Data Mining automates the detection of relevant patterns in a database, using defined approaches and algorithms
to look into current and historical data that can then be analyzed to predict future trends. Because data mining
tools predict future trends and behaviors by reading through databases for hidden patterns, they allow
organizations to make proactive, knowledge-driven decisions and answer questions that were previously too
time-consuming to resolve.
Data mining is not particularly new — statisticians have used similar manual approaches to review data and
provide business projections for many years. Changes in data mining techniques, however, have enabled
organizations to collect, analyze, and access data in new ways. The first change occurred in the area of basic
data collection. Before companies made the transition from ledgers and other paper-based records to computer-
based systems, managers had to wait for staff to put the pieces together to know how well the business was
performing or how current performance periods compared with previous periods. As companies started
collecting and saving basic data in computers, they were able to start answering detailed questions quicker and
with more ease.
Clustering
Clustering is a data mining technique that makes meaningful or useful cluster of objects which have similar
characteristics using automatic technique. The clustering technique defines the classes and puts objects in each
class, while in the classification techniques, objects are assigned into predefined classes. To make the concept
clearer, we can take book management in library as an example. In a library, there is a wide range of books in
various topics available. The challenge is how to keep those books in a way that readers can take several
books in a particular topic without hassle. By using clustering technique, we can keep books that have some
kinds of similarities in one cluster or one shelf and label it with a meaningful name. If readers want to grab
books in that topic, they would only have to go to that shelf instead of looking for entire library.
Facebook Statistics Analysis :-
This article identifies the total no of users using a particular social media for their work every day,every minute
and every second. Also classifies the whole population among the categories depending on their their age and
severity of using the social medias.Data mining is used to classify the people among different classes of their
age , frequency of using social media and classification according to country which has the highest population in
terms of using the social media.
Regardless of where you look, you can see an explosion in the use of social media . With the growth in its use,
there has also been a substantial growth in the amount of information generated by users of social media.
Insurers are making significant investments in social media, but many are not systematically analyzing the
valuable information that is resulting from their investments. This paper discusses the application of correlation,
clustering, and association analyses to social media. This is demonstrated by analyzing insurance Facebook
status updates or posts. The results of these analyses help identify keywords and concepts in the social media
data, and can facilitate the application of this information by insurers. As insurers analyze this information and
apply the results of the analysis in relevant areas, they will be able to proactively address potential market and
customer issues more effectively.

Online communities have developed that focus on both personal and professional lives. Groups have been

formed that focus on every potential area of interest, including food, sports, music, parenting, scrapbooking, and

actuarial issues. It is estimated that there are over 900 social media sites on the internet. Some of the more
popular platforms are Facebook, Twitter, LinkedIn, Google Plus, and YouTube.

* People spend over 500 billion minutes per month on Facebook.

* There are 200 million registered Twitter accounts.

* There are more than 70 million users of LinkedIn worldwide.

* YouTube receives more than 2 billion viewers per day.

* Seventy-seven percent of internet users read blogs.
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The majority of the population is using social media in some form or another.

* More than 30 billion pieces of content are shared each month on Facebook.

* Every minute, 24 hours of video is uploaded to YouTube.

* As of December 2010, the average number of tweets sent per day was 110 million.

* There are currently 133 million blogs listed on leading blog directory Technorati.

So not only are people joining and accessing social media sites, but they are also spending timeengaging in
social media and creating a significant amount of content. As a result of this time spent on social media and the
information being generated, businesses have taken notice and areattempting to leverage the power of social
media to help them succeed.

» Two-thirds of comScore’s U.S. Top 100 websites and half of comScore’s Global Top 100

websites have integrated with Facebook.

Leading countries based on number of Facebook users(in millions)

Leading countries based on number of Facebook users as of April 2013 (in millions)

Unied States

ingQ

indonesla
Maxico

United Kingdom
Carmany

France

lapan
......

-------

Argentins

Facebook users Statistics :-

Total number of monthly active Facebook users around the world 1,310,000,000
Total number of mobile Facebook users 680,000,000
Increase in Facebook users from 2012 to 2013 22 %

Total number of minutes spent on Facebook each month 640,000,000
Percent of all Facebook users who log on in any given day 48 %
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Average time spent on Facebook per visit 18 minutes
Total number of Facebook pages 54,200,000
Global Facebook Reach Statistics

Number of languages available on the Facebook site 70
Percent of Facebook users who are outside the United States 75 %
Number of users who helped translate Facebook 300,000
Every 20 Minutes on Facebook

Links shared 1 million

Friends requested 2 million

Messages sent 3 million

Age wise classification of Facebook Users :-

Percent of 18-34 year olds who check Facebook when they wake up 48 %
Percent of 18-34 year olds who check Facebook before they get out of bed 28 %
Average number of friends per facebook user 130
Average number of pages, groups, and events a user is connected to 80
Average number of photos uploaded per day 205
Number of fake Facebook profiles 81,000,000
Total no of Facebook employee :-

Total number of Facebook employees 4,619

Total 2012 Facebook revenue $5,090,000,000

Total 2013 Facebook revenue

$6,150,000,000
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